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CHAPTER 01

Overview




Market capitalization of the largest internet companies worldwide as of
August 2023 (in billion U.S. dollars)

Market value of the largest internet companies worldwide 2023

Market capitalization in billion U.S. dollars
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4I Description: As of August 2023, Alphabet was the biggest internet company worldwide with a market cap of over 1.6 trillion U.S. dollars Second-ranked Amazon had a market capitalization of 1,373 billion U.S. dollars. Read more r
Note(s): Worldwide; August 2023 vd
Source(s): CompaniesMarketCap.com


http://www.statista.com/statistics/277483/market-value-of-the-largest-internet-companies-worldwide

Annual revenue of global publicly traded internet companies from 2014 to
2022 (in billion U.S. dollars)

Revenue of global public internet companies 2014-2022

2014 2015 2016 2017 2018 2019 2020 2021 2022
Amazon.com 88.99 107.01 135.99 177.87 232.89 280.52 386.06 469.82 513.98
Google 66 74.54 89.98 110.55 136.36 160.74 181.69 256.74 279.8
Alibaba* 12.29 15.69 22.99 39.9 56.15 71.99 109.48 134.57 126.49
Meta Platforms (formerly known as 12.47 17.93 27.64 40.65 55.84 70.7 85.97 117.93 116.61
Facebook Inc.)
Tencent 12.9 15.84 21.9 36.39 45.56 54.08 73.88 87.85 79.6
Netflix 5.5 6.78 8.83 11.69 15.79 20.16 25 26.7 31.62
Baidu, Inc. 7.91 10.25 10.16 13.03 14.88 15.43 16.41 19.54 17.93
eBay 8.79 8.59 9.3 9.93 8.65 7.43 8.89 10.42 9.8
93l il Jluswd g (58 duwuwnge | info@magicmirror.biz
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Note(s): Worldwide; 2014 to 2022; publicly traded companies; *Alibaba official FY ends March 31. Read more
Source(s): Alibaba; Amazon; Baidu; eBay; Google; Meta Platforms; Netflix; Statista; Tencent


http://www.statista.com/statistics/276709/revenue-of-global-public-internet-companies
http://www.statista.com/statistics/276709/revenue-of-global-public-internet-companies

Revenue of subscription video-on-demand (SVOD) worldwide in 2029, by
platform and region (in billion U.S. dollars)

SVOD revenue worldwide 2029, by platform

Revenue in billion U.S. dollars
0 5 10 15 20 25 30 35 40
Netflix : : : ) ) ) 33.5 I
Disney+ . . 13.65
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Paramount+ 6.8
Apple TV+
Other U.S. 2%1.4

Others 21.1

93l il Jluswd g (58 duwuwnge | info@magicmirror.biz

-
Description: According to a forecast, Netflix will remain the largest global SVOD provider, with revenues of over 33 billion U.S. dollars in 2029. Disney+ followed, however estimates for the service's revenue suggest that there will be a substantial gap between Netflix Sta t I sta r
and Disney+, with Netflix's revenue projected to be almost 2.5 times higher than its competitor. Read more J
Note(s): Worldwide; June 2023

Source(s): Digital TV Europe; Digital TV Research


http://www.statista.com/statistics/1411710/svod-revenue-worldwide-platform

Number of hybrid subscribers of selected hybrid video-on-demand
platforms worldwide in 2028 (in millions)

Hybrid subscribers of selected hybrid video-on-demand platforms worldwide 2028
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52.8 50.9
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93l anl Jliazwd 9 Xio)y8 dwuwge | info@magicmirror.biz
Description: A forecast shows that Disney+ would have over 200 million hybrid subscribers of the platform's new AVOD-SVOD tier by 2028. Netflix, which launched its ad-supported plan a month before Disney+, was estimated to have not even half of the amount. Sta t i sta r.

Note(s): Worldwide; September 2022; includes subscribers paying for the hybrid AVOD-SVOD tier
Source(s): Digital TV Research


http://www.statista.com/statistics/1356361/hybrid-subscribers-avod-svod-tier-platforms

Estimated number of SVOD subscribers worldwide from 2020 to 2029, by
service (in millions)

SVOD subscriber count worldwide 2020-2029, by service
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Description: As of September 2020, the total number of Netflix subscribers amounted to about 201 million, making it by far the most popular subscription video-on-demand service worldwide. Amazon Prime Video ranked second in the market, with 117 million users. t t- t r
Estimates from September 2023 predict that both competitors might be up for a close race for the top spot by 2029, while Disney+ has lost considerable ground to them, compared to estimates from October 2021. Read more s a I s a J

Note(s): Worldwide; 2020; forecast data from November 2020, October 2021, May 2022, September 2022, May 2023, and September 2023; *Only the numbers of Amazon Prime Video users are included here, not the overall number of Prime [...]
Source(s): Digital TV Research; Media Play News


http://www.statista.com/statistics/1052770/global-svod-subscriber-count-by-platform
http://www.statista.com/statistics/1052770/global-svod-subscriber-count-by-platform

Revenues, expenses, and profits/losses of direct-to-consumer businesses of selected
media companies worldwide in the fiscal year 2022 (in billion U.S. dollars)

Revenue, expenses, and profits of companies' DTC segments 2022

B Revenue MExpenses [ Profit/loss
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Description: According to an analysis of financial key figures of video streaming services, Netflix was the only business that made a profit in its fiscal year of 2022 at 5.6 billion U.S. dollars. By contrast, Disney reported a 4.5 billion U.S. dollar loss for its direct-to- I r
consumer services Disney+, Hulu, and ESPN+. Read more J

Note(s): Worldwide; FY 2022; based on annual reports of the companies
Source(s): Variety


http://www.statista.com/statistics/1362405/financial-key-figures-dtc-segment

Spending on original content worldwide in 2023, by company (in billion
.S. dollars)

Leading companies spending the most on original content worldwide 2023
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Description: The Walt Disney Company is expected to spend the highest amount on original content in 2023 among TV, film, and video streaming companies, with an estimated 10.5 billion U.S. dollars. Warner Bros. Discovery followed, with original content I r
expenditures of 9.6 billion U.S. dollars. In comparison, Netflix is forecast to spend 7.2 billion dollars on own productions. Read more J
Note(s): Worldwide; as of January 2023; forecast

Source(s): Ampere Analysis; MediaPost; Statista estimates


http://www.statista.com/statistics/1367854/companies-original-content-spending

Most popular video streaming services based on audience demand for
original TV series worldwide in 2022, by difference from market average

Most in-demand video streaming services for original TV series worldwide 2022

Difference from average title (1x)
0.0 0.5 1.0 1.5 2.0 2.5 3.0 3.5 4.0 4.5

Apple TV+ ' ' ' : : : : Ry
Starz . . . . . . . 3.85i
Paramount+ | 347
Showtime 338
Disney+ : : : : : : .
HBO/HBO Max : : : : : : 3.24
Hulu . . | | | 2.63
Netflix 2 |
Amazon Prime Video : : : 1.835
Peacock ' ~ ERE
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11 I Description: 2022 data revealed that Apple TV+ was the most in-demand video streaming service worldwide, with an expression 4.17 times higher than the average original TV series title across all streaming platforms. In second place was Starz, followed by Sta t I sta r
Paramount+. J

Note(s): Worldwide; 2022
Source(s): Parrot Analytics


http://www.statista.com/statistics/1035628/most-in-demand-streaming-services-global-share
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Financials




Subscription and advertising revenue of Netflix from 2023 to 2027 (in
billion U.S. dollars)

Subscription and ad revenue of Netflix 2023-2027

M Subscription revenue MAd revenue

Revenue in billion U.S. dollars

2023 2024 2025

2026 2027
93l il Jluswd g (58 duwuwnge | info@magicmirror.biz

13 Description: A forecast suggested that the ad revenue of video streaming provider Netflix will increase to over seven billion U.S. dollars by 2027. In comparison, the subscription revenue was estimated to decline to around 27 billion U.S. dollars. Read more
Note(s): Worldwide; 2022; forecast

Source(s): Experte(n) (Maria Rua Aguete); Omdia


http://www.statista.com/statistics/1356596/subscription-ad-revenue-netflix

ge\l/lenu)e generated by Netflix worldwide in 2022, by region (in million U.S.
ollars

Netflix's global revenue 2022, by region

14,084.64

Revenue in million U.S. dollars

U.S. and Canada Europe, Middle East, and Africa Latin America Asia Pacific
93l il Jluswd g (58 duwuwnge | info@magicmirror.biz

Description: In 2022, Netflix reported a revenue of over 14 billion U.S. dollars in North America, up from around 12.97 billion in the previous year. The revenue generated in the United States and Canada was more than triple the amount brought in from Latin America.

- r
The revenue from the Asia Pacific region surpassed 3.5 billion U.S. dollars for the first time in 2022. Read more Sta t I sta J

Note(s): Worldwide; 2022
Source(s): Netflix


http://www.statista.com/statistics/1090098/netflix-global-revenue-by-region

Revenue generated by Netflix from 1st quarter 2013 to 3rd quarter 2023
(in million U.S. dollars)

Netflix's quarterly revenue 2013-2023
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Description: In the third quarter of 2023, Netflix generated total revenue of nearly 8.54 billion U.S. dollars, up from about 7.93 billion in the corresponding quarter of 2022. The company's annual revenue in 2022 amounted to around 31.6 billion U.S. dollars, continuing Sta t i sta r
the impressive year-on-year growth Netflix has enjoyed over the last decade. Read more J

Note(s): Worldwide; Q1 2013 to Q3 2023
Source(s): Netflix


http://www.statista.com/statistics/273883/netflixs-quarterly-revenue

Net income generated by Netflix from 1st quarter 2013 to 3rd quarter
2023 (in million U.S. dollars)

Netflix's quarterly net income 2013-2023
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Description: After challenging months for the U.S. TV and streaming industry due to the strikes in Hollywood, market leader Netflix reported a net income of nearly 1.7 billion U.S. dollars in the third quarter of 2023, up from a year earlier. Its revenue and subscriber Sta t I sta r
base also increased and even beat expectations. Read more J
Note(s): Worldwide; Q1 2013 to Q3 2023

Source(s): Netflix


http://www.statista.com/statistics/273884/netflixs-quarterly-net-income

gleﬁﬂiX'S cost of revenues worldwide from 2017 to 2022 (in billion U.S.
ollars)

Netflix's cost of revenues 2017-2022
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Description: In 2022, Netflix's cost of revenues amounted to 19.17 billion U.S. dollars, up from 17.33 billion in the previous year. The majority of Netflix's cost of revenues is made up of the amortization of streaming content assets, with the rest being comprised of Sta t i st r
other expenses to do with the acquisition, production, delivery, and licensing of streaming content. Read more J

Note(s): Worldwide; 2017 to 2022
Source(s): Netflix


http://www.statista.com/statistics/1097053/netflix-cost-of-revenues

SleltIﬂiX')S marketing expenses worldwide from 2017 to 2022 (in billion U.S.
ollars

Netflix's marketing spend 2017-2022
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18 Description: In 2022, Netflix spent around 2.53 billion U.S. dollars on marketing activities. This figure slightly decreased compared to the previous year, when Netflix's marketing expenses amounted to 2.55 billion dollars. Read more r
Note(s): Worldwide; 2017 to 2022 vd
Source(s): Netflix


http://www.statista.com/statistics/1097045/netflix-marketing-expenditure
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Largest media industry layoffs worldwide as of April 2023, by number of
employees

Biggest media industry layoffs worldwide 2020-2023

Number of employees
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20 I Description: In April 2023 it was announced that Buzzfeed would lay off 180 employees, the same amount as in December 2022. The largest layoff announcement so far was that of Spotify, when the streaming giant declared in January 2023 would let 600 employees go, sta t I sta rI

INTo(@magicmirror.piz

making this the biggest media industry layoff case since 2020. SiriusXM's layoff of 475 people in March 2023 ranked second on that list. Read more
Note(s): Worldwide; April 2020 to April 2023
Source(s): Layoffs.fyi


http://www.statista.com/statistics/1361749/media-layoffs-world

Number of Netflix employees from 2015 to 2022, by type

Netflix: employee count 2022
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21 I aDsrs‘cglp:Er;:nAseof 2022, Netflix employed approximately 12,800 full-time workers, over double the number recorded in 2017. With the help of these employees, 2022 proved to be the company’s most successful year to date, bringing in record numbers in terms of sta t i Sta 5

Note(s): Worldwide; 2015 to 2022; approximations
Source(s): Netflix


http://www.statista.com/statistics/587671/netflix-employees

22I

Distribution of Netflix employees worldwide in 2021 and 2022, by gender

Global gender distribution of Netflix employees 2021-2022
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Description: In 2022, Netflix reportedly had an almost equal share of male and female employees working for the company worldwide. The employees were reported as 49.6 percent female and 45 percent male, with 1.3 percent recorded as additional gender sta t I sta r
identities. J
Note(s): Worldwide; 2021, 2022

Source(s): Netflix


http://www.statista.com/statistics/1000377/netflix-employees-gender

Diﬁtribution of Netflix employees in the United States in 2021 and 2022, by
ethnicity

Netflix: ethnicity distribution of employees in the U.S. 2021-2022
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L]
23 Description: Employment data for Netflix revealed that roughly 27 percent of Netflix's employees in the United States as of 2022 were Asian, and over 11 percent were Hispanic. The majority of employees working for the streaming giant are white. Read more r
Note(s): United States; 2021, 2022 J

Source(s): Netflix


http://www.statista.com/statistics/1000578/netflix-employees-ethnicity

CHAPTER 04

Subscribers




25|

Number of Netflix paid subscribers worldwide from 1st quarter 2013 to

3rd quarter 2023 (in millions)

Quarterly Netflix subscribers count worldwide 2013-2023
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Description: Netflix had around 247.2 million paid subscribers worldwide as of the third quarter of 2023. This marked an increase of over eight million subscribers compared with the previous quarter. Most Netflix subscribers are based in the EMEA region (Europe,
Middle East, and Africa), accounting for more than 83 million of Netflix's total global subscriber base. Read more

Note(s): Worldwide; Q1 2013 to Q3 2023; excluding free trials

Source(s): Netflix

N N N M m m
N NN N N N
©O O © ©O O O
N N N N N N
N M St — M
OO0 0ooo

info@magicmirror.biz

statista %a


http://www.statista.com/statistics/250934/quarterly-number-of-netflix-streaming-subscribers-worldwide

26I

Paid net subscriber additions of Netflix worldwide from 2014 to 3rd
quarter 2023 (in millions)

Paid net subscriber additions of Netflix worldwide 2014-2023
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Description: In the third quarter of 2023, Netflix could attract nearly 8.8 million new paid net subscribers worldwide. Compared to the start of the previous year, this is a positive development for the streaming service as for the first time in years, Netflix reported a loss sta t I sta r
in net subscriber additions in the first two quarters of 2022. Read more J
Note(s): Worldwide; 2014 to Q3 2023; excluding free trials; *Forecast. Figures have been rounded. Read more
Source(s): Netflix


http://www.statista.com/statistics/196645/quarterly-net-subscriber-additions-of-netflix-since-2009
http://www.statista.com/statistics/196645/quarterly-net-subscriber-additions-of-netflix-since-2009

Number of Netflix paying streaming subscribers worldwide as of 3rd
quarter 2023, by region (in millions

Netflix: number of paid subscribers Q3 2023, by region
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Description: Netflix reported approximately 77.32 million subscribers across the U.S. and Canada in the third quarter of 2023, making North America its second largest global market after Europe, Middle East, and Africa (EMEA). Read more Stati sta E

Note(s): Worldwide; Q3 2023
Source(s): Netflix


http://www.statista.com/statistics/483112/netflix-subscribers

SPgr(')ezgf subscribing Netflix households in selected countries worldwide as
0

Penetration rate of Netflix worldwide 2022, by country
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28I Description: Despite the United States being Netflix's leading market in terms of subscriber numbers, Australia and the United Kingdom had higher penetration rates. In 2022, 65 percent of Australian and 57 percent of UK households used the subscription video-on- Sta t I sta r
demand service. Read more J
Note(s): Worldwide; 2022
Source(s): Dataxis


http://www.statista.com/statistics/499844/netflix-markets-penetration

29I

Number of Netflix subscribers using the ad-supported tier worldwide from
2022 to 2027, by region (in millions)

Number of ad-supported Netflix subscribers worldwide 2022-2027, by region

BAPAC ELATAM EMEA EUCAN

N
o

-
U

Number of subscribers in millions

2022 2023* 2024* 2025* 2026* 2027*
93l il Jluswd g (58 duwuwnge | info@magicmirror.biz

L]
Description: A forecast projected that over 35 million of Netflix's subscribers will be using the ad-supported tier worldwide by 2027, up from an estimated 400,000 in 2022. The EMEA region is projected to surpass the number of ad-supported subscribers in the U.S. I r
and Canada by 2026, amassing 9.4 million customers that year. After losing a substantial number of customers at the beginning of 2022, the streaming giant announced the launch of an ad-supported tier at the end of the year to offset more [...] Read more J

Note(s): Worldwide; 2022; based on company reports; *Forecast. Read more
Source(s): MediaPost; MoffettNathanson


http://www.statista.com/statistics/1373250/ad-supported-subscriber-numbers-netflix-by-region
http://www.statista.com/statistics/1373250/ad-supported-subscriber-numbers-netflix-by-region
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Netflix's average monthly revenue per paying customer worldwide from
2016 to 2022

Netflix monthly ARPU worldwide 2016-2022

Revenue per streaming customer in U.S. dollars
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Description: In 2022, Netflix generated an average monthly revenue per streaming customer of 11.76 U.S. dollars, up from 11.67 dollars in the previous year. The company had approximately 222 million paying memberships on average during the year, and 231 i r
million paying subscribers at the end of 2022. Read more J
Note(s): 2016 to 2022

Source(s): Netflix


http://www.statista.com/statistics/976588/netflix-monthly-streaming-revenue-per-customer
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Netflix's quarterly average monthly revenue per streaming customer
worldwide in 3rd quarter of 2023, by region (in U.S. dollars)

Netflix quarterly ARPU worldwide Q3 2023, by region

ARPU in U.S. dollars
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Description: In the third quarter of 2023, Netflix revealed that its average monthly revenue per paying streaming customer in North America amounted to 16.29 U.S. dollars. By comparison, streaming memberships in the Asia Pacific region brought in just 7.62 U.S. Sta t i sta r
dollars per month on average - not even half of the amount in North America. Read more J

Note(s): Worldwide; Q3 2023
Source(s): Netflix


http://www.statista.com/statistics/1090018/netflix-global-quarterly-arpu-by-region

32I

Planned cancellation rates among Netflix subscribers in selected countries
worldwide in 2nd quarter 2023

Planned cancellation rates among Netflix subscribers worldwide 2023, by country

Cancellation rate
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Description: Data from the second quarter of 2023 revealed that the highest cancellation rate among Netflix subscribers was observed in Germany and Spain, at nine percent. Australia closely followed with an eight percent churn rate, while France had the lowest Sta t i sta r'

cancellation rate at just two percent. Read more
Note(s): Worldwide, Australia, France, Germany, Spain, United Kingdom, United States; Q2 2023

Source(s): Digital TV Europe; Kantar


http://www.statista.com/statistics/1405582/netflix-subscribers-planned-cancellation-rates-worldwide
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golr;ten)t spending of Netflix worldwide from 2012 to 2024 (in billion U.S.
ollars

Content spend of Netflix 2012-2024

Content spend in billion U.S. dollars
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Description: The content spending of Netflix worldwide amounted to around 16.7 billion U.S. dollars in 2022. This marks the second decline to date compared to the previous year, when the video-on-demand service spent over 17 billion U.S. dollars on content.

L] r
According to estimates, Netflix's expenditures on content will likely stabilize at roughly 17 billion U.S. dollars during the period 2022 to 2024. Read more sta t I Sta J

Note(s): Worldwide; 2012 to 2023; *Forecast. Figures prior to 2023 were previously published by different sources. Read more
Source(s): Deadline.com; Netflix


http://www.statista.com/statistics/964789/netflix-content-spend-worldwide
http://www.statista.com/statistics/964789/netflix-content-spend-worldwide
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gleltlﬂix')s streaming content obligations from 2010 to 2022 (in billion U.S.
ollars

Netflix's streaming content obligations 2010-2022
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2Dce]:g;r'iption: In 2022, Netflix's streaming content obligations amounted to 21.83 billion U.S. dollars, down from 23.16 billion in the previous year. The 2021 figure was the highest amount of content obligations since Netflix's launch as a video-on-demand platform in Sta t I sta E

Note(s): Worldwide; 2010 to 2022
Source(s): Netflix


http://www.statista.com/statistics/258724/netflix-streaming-content-obligations

Netflix's streaming content obligations from 2010 to 2022, by type (in
million U.S. dollars)

Netflix's streaming content obligations 2010-2022, by type
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36I ziigzis;;t:xlgillg;i%?,zlgTgfltig'szgtzr;aming content obligations of less than one year amounted to 10.04 billion U.S. dollars, up from 10.02 billion dollars in the previous year. Content obligations in total reached almost 21.8 billion U.S. dollars. Read more sta t I sta 5

Source(s): Netflix


http://www.statista.com/statistics/323000/netflix-streaming-content-obligations-type

37|

Netflix's content assets worldwide from 2016 to 2022, by type (in billion
U.S. dollars)

Netflix's content assets 2022, by type

M Licensed content EProduced content

N
o

-
U

Assets in billion U.S. dollars

2016 2017 2018 2019

2020 2021 2022
93l il Jluswd g (58 duwuwnge | info@magicmirror.biz

Description: In 2022, Netflix had licensed content assets amounting to 12.73 billion U.S. dollars, down from 13.8 billion in the previous year. In line with previous trends, the company's produced content assets grew significantly, jumping from 17.1 billion in the
previous year to 20 billion dollars in 2022. Read more

Note(s): Worldwide; 2016 to 2022
Source(s): Netflix


http://www.statista.com/statistics/881673/netflix-content-assets

gggz?tries with most content available on Netflix worldwide as of March

Biggest Netflix libraries in the world 2023
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38 Description: Industry data revealed that Slovakia had the most extensive Netflix media library worldwide as of March 2023, with over 8,400 titles available on the platform. Interestingly, the top 10 ranking was spearheaded by European countries. Read more r
Note(s): Worldwide; March 2023 J
Source(s): Comparitech


http://www.statista.com/statistics/1013571/netflix-library-size-worldwide
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Estimated content spending per user and annual revenue per user (ARPU)
of Netflix and Amazon Prime Video in 2023 (in U.S. dollars)

Content spending per user and ARPU of Netflix and Amazon Prime Video 2023

M Content spending per user in 2023 MAnnual ARPU

Content spending and ARPU in U.S. dollars
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L]
Description: In 2023, Amazon Prime Video is forecast to invest around 50 U.S. dollars per user on content, while Netflix will allocate over 70 U.S. dollars per user. However, despite Netflix invests more in content, the streaming giant is likely to generate a higher annual I r
ARPU than Amazon's SVOD platform. Read more J

Note(s): Worldwide; 2023; forecast
Source(s): Dataxis


http://www.statista.com/statistics/1405310/netflix-amazon-prime-video-content-spending-per-user-arpu

41I

Number of Disney Plus subscribers worldwide from 1st quarter 2020 to
4th quarter 2023 (in millions)

Quarterly Disney+ subscribers count worldwide 2020-2023
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Description: In the fourth quarter of 2023, the number of global Disney+ subscribers increased to 150.2 million. However, this marked a decline of 14 million compared with the same quarter of the previous year as the Indian brand Disney+ Hotstar, in particular, Sta t I sta r
reported subscribers losses. Read more J
Note(s): Worldwide; December 2019 to September 30, 2023; fiscal year ends late September/early October of the corresponding calendar year

Source(s): Media Play News; Walt Disney


http://www.statista.com/statistics/1095372/disney-plus-number-of-subscribers-us
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Combined number of subscribers to HBO, HBO Max, and Discovery Plus
worldwide from 2nd quarter 2021 to 3rd quarter 2023 (in millions)

Number of direct-to-consumer video subscribers of Warner Bros. Discovery 2021-2023
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Description: As of the third quarter of 2023, Warner Bros. Discovery reported about 95 million subscribers to its direct-to-consumer video streaming services HBO, HBO Max, and Discovery+. The U.S. and Canada is the largest market of the company based on sta t I sta r
subscriber count, despite recording a decline in the past months. Read more J
Note(s): Worldwide; Q2 2021 to Q3 2023

Source(s): Warner Bros. Discovery


http://www.statista.com/statistics/1251687/d2c-video-subscribers-warner-bros-discovery
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Number of monthly sign-ups to Apple TV+ and MLS Season Pass in the
United States from February to July 2023

Monthly sign-ups to Apple TV+ and MLS Season Pass in the U.S. 2023
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L]
Description: The number of users who signed up to Major League Soccer’s streaming platform in the United States jumped from June to July 2023 to over 288,000. Apple TV+ also experienced considerable growth during this period, increasing to almost 834,000 in July sta t I sta r
2023. J

Note(s): United States; February to July 2023
Source(s): Antennas Direct; Wall Street Journal


http://www.statista.com/statistics/1412297/monthly-sign-ups-apple-tv-plus-mls-us

Number of Paramount Plus subscribers worldwide from 1st quarter 2021
to 3rd quarter 2023 (in millions)

Paramount+ subscriber count worldwide 2021-2023

Number of subscribers in millions
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tl)i;s‘;:sris:iﬁgthzThtgir?;%ifr\;eig%eﬁigf;é;;h&ﬁuarter of 2023, the number of Paramount+ subscribers worldwide steadily increased. As of June 2021, the video streaming service counted around 21.4 million subscribers, while the amount was around three Statl sta E

Note(s): Worldwide; Q1 2021 to Q3 2023
Source(s): Paramount


http://www.statista.com/statistics/1211543/paramount-plus-subscribers-worldwide
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Movie distributors with the most Academy Award nominations in the
United States in 2023

Number of Academy Awards nominations 2023, by movie distributor
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46 I Description: The distributor A24 has the highest number of nominations for the Oscars in 2023 with a total of 17. It is followed by Netflix in second place with 14 nominations. Warner Bros is in third place with 12 nominations. While Walt Disney and Searchlight share Sta t I sta r
fourth place with a total of ten nominations each. Paramount has nine nominations, while Universal has a total of eight nominations. Read more J
Note(s): 2023
Source(s): Deadline.com; The Academy


http://www.statista.com/statistics/681263/oscars-nominations-per-film-studio

Number of Netflix Academy Awards nominations from 2014 to 2023

Netflix Academy Awards nominations 2014-2023
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47I Biigzis‘)):t\i/‘\algilfj?/zi}é?m' the number of Academy Award nominations for Netflix increased peaking in 2021 at 35 nominations. Since then, the Oscar nomination count for the streaming giant declined and amounted to 15 in 2023. Read more Sta t i sta r'

Source(s): TechCrunch; The Academy


http://www.statista.com/statistics/1231555/netflix-oscar-nominations

Number of wins per television network for the 2024 Golden Globe Awards

Number of awards per television network for the 2024 Golden Globes
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48 I Description: At the 2024 Golden Globe Awards, Netflix secured the most wins among television networks and streaming platforms. Three were awarded for the TV series "Beef," one was attributed to "The Crown," and one to Ricky Gervais: Armageddon." Second place Stat I sta r
was HBO, followed by FX. Read more J
Note(s): January 2024
Source(s): Deadline.com; Golden Globes


http://www.statista.com/statistics/794995/golden-globe-wins-per-television-network

Number of wins for the Primetime Emmy Awards in the United States in
2022, by network

Emmy Awards: wins by network 2022

Number of wins
0 5 10 15 20 25 30 35 40

HBO/HBO Max 38
Netflix ' ' ; ' — : :
Hulu :10 : : :
Disney+ : 9
Apple | 9
Amazon : 7 '
NBC . ¢
CBS 5
ABC 3
FX 3
VH1 2
National Geographics 1
TBS 1
CNN 1

93l il Jluswd g (5529 dumnge | INTO@MAgICMIITOr.DIZ

L]

49I Description: In September 2022, HBO and HBO Max took home 38 Primetime Emmy Awards, making it the leading network in this regard. Streaming service Netflix ranked second with 26 wins, followed by Hulu, Disney+, and Apple. Read more r
Note(s): United States; 2022; incl. both main telecast and Creative Arts Emmys J
Source(s): Emmys; Variety


http://www.statista.com/statistics/750636/emmys-wins-network

Number of nominations and wins for Netflix original programs at the
Primetime Emmy Awards from 2013 to 2023

Emmy Awards: number of Netflix nominations and wins 2013-2023
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Description: In 2022, Netflix was nominated for 105 Emmy awards and won 26 trophies. This marked a decrease from the figures in the previous year, when the streaming service was nominated for 129 awards and won 44 Emmys. In 2023, the number of nominations sta t I Sta r
for Netflix sightly decreased once more. Read more J
Note(s): United States; 2013 to 2023

Source(s): Emmys; TheWrap


http://www.statista.com/statistics/324190/nominations-winners-netflix-original-programs-emmy-awards-usa
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