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Overview
CHAPTER 01
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Description: Over-the-top (OTT) TV and video revenue is expected to reach 215 billion U.S. dollars by 2029, more than double the figure reported in 2019. The market has experienced massive growth over the past years. Read more
Note(s): Worldwide; 2010 to 2022; forecast data from June 2023; * Forecast. Data prior to 2023 comes from previous reports. Read more
Source(s): Digital TV Research 
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Over-the-top (OTT) TV and video revenue worldwide from 2010 to 2029 (in 
billion U.S. dollars)
OTT video revenue worldwide from 2010 to 2029
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Description: Data on the global over-the-top TV and video revenue worldwide in 2022 revealed that SVOD revenue reached 99 billion U.S. dollars. It is expected that subscription-based VOD revenue will continue to increase at a rapid rate and surpass 126 billion U.S. 
dollars worldwide by 2028. AVOD revenue is set to more than double in the same time period, while the TVOD market is projected to remain quite stable. Read more
Note(s): Worldwide; 2022; forecast data from April 2023; * Forecast. Read more
Source(s): Broadband TV News; Digital TV Research 
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Over-the-top (OTT) TV and video revenue worldwide from 2022 to 2028, by 
source (in billion U.S. dollars)
OTT TV and video revenue worldwide 2022-2028, by source
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Description: The global number of users in the 'OTT Video' segment of the media market was forecast to continuously increase between 2023 and 2028 by in total 862.8 million users (+24.57 percent). After the sixth consecutive increasing year, the indicator is 
estimated to reach 4.4 billion users and therefore a new peak in 2028. Read more
Note(s): Worldwide; 2019 to 2028
Source(s): Statista; Statista Advertising & Media Insights 
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Number of users of OTT video worldwide from 2019 to 2028 (in millions)
Number of users of OTT video worldwide 2019-2028
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Description: The global penetration rate in the 'OTT Video' segment of the media market was forecast to continuously increase between 2023 and 2028 by in total nine percentage points. After the sixth consecutive increasing year, the indicator is estimated to reach 
54.69 percent and therefore a new peak in 2028. Read more
Note(s): Worldwide; 2018 to 2028
Source(s): Statista; Statista Advertising & Media Insights 
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Penetration rate of the OTT video market worldwide from 2018 to 2028
Penetration rate of OTT video worldwide 2018-2028
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Description: Canada is leading the ranking by penetration rate in the 'OTT Video' segment of the media market, recording 88.96 percent. Following closely behind is the United Kingdom with 86.38 percent, while Belgium is trailing the ranking with 78.69 percent, 
resulting in a difference of 10.27 percentage points to the ranking leader, Canada. Read more
Note(s): Worldwide; Jan 1st to Dec 31st 2022
Source(s): Statista; Statista Advertising & Media Insights 
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Penetration rate of OTT video users worldwide in 2022, by country
Global OTT video penetration rate 2022, by country
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Description: The global consumer spending on over-the-top (OTT) video services amounted to approximately 73.4 billion U.S. dollars in 2021. According to the forecast scenarios, that annual value would stand around 120.5 billion or surpass 138 billion dollars by 2027. 
Read more
Note(s): Worldwide; 2017 to 2021; * Forecast. Read more
Source(s): Statista 
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Consumer spending on over-the-top (OTT) video services worldwide from 
2017 to 2027, by scenario (in billion U.S. dollars)
Consumer spending on OTT video services worldwide 2017-2027, by scenario
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Subscription video-on-
demand (SVOD)

CHAPTER 02
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Description: Data on the global subscription video-on-demand (SVOD) market showed that revenue more than tripled between 2017 and 2022, growing from 25 billion U.S. dollars to 99 billion U.S. dollars. Further rapid growth is predicted to continue in the future, and 
by the year 2028, the revenue is expected to surpass 124 billion U.S. dollars. Read more
Note(s): Worldwide; 2016 to 2022; forecast based on December 2022 results; * Forecast. Figures have been rounded. Some figures come from separate reports. Read more
Source(s): Digital TV Research 
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Subscription video-on-demand (SVOD) revenue worldwide from 2016 to 
2028 (in billion U.S. dollars)
SVOD revenue worldwide 2016-2028
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Description: In 138 countries, the trend of SVOD subscriptions and subscribers continues to rise, although the subscription growth is faster than the increase of subscribers (an SVOD subscriber pays for at least one SVOD subscription). By 2027, it is expected that the 
number of SVOD subscriptions will reach nearly 1.7 billion. Read more
Note(s): Worldwide; 2021; forecast data based on June 2022 results; *Forecast. Some figures come from previous publications Read more
Source(s): Digital TV Research 
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Subscription video-on-demand (SVOD) subscriptions and subscribers 
worldwide in 2021 and 2027 (in millions)
Global SVOD subscriptions and subscribers 2021-2027
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Description: From the selected regions, the ranking by penetration rate in the 'Video Streaming (SVoD)' segment of the media market is lead by the United States with 43.56 percent and is followed by Canada (38.56 percent). In contrast, the ranking is trailed by Sweden 
with 34.53 percent, recording a difference of 9.03 percentage points to the United States. Read more
Note(s): Jan 1st to Dec 31st 2022
Source(s): Statista; Statista Digital Market Insights 
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Ranking of countries with the highest penetration rate of subscription 
video-on-demand (SVOD) services worldwide in 2022
SVOD services reach worldwide 2022, by country
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Description: As of September 2020, the total number of Netflix subscribers amounted to about 201 million, making it by far the most popular subscription video-on-demand service worldwide. Amazon Prime Video ranked second in the market, with 117 million users. 
Estimates from September 2023 predict that both competitors might be up for a close race for the top spot by 2029, while Disney+ has lost considerable ground to them, compared to estimates from October 2021. Read more
Note(s): Worldwide; 2020; forecast data from November 2020, October 2021, May 2022, September 2022, May 2023, and September 2023; *Only the numbers of Amazon Prime Video users are included here, not the overall number of Prime [...] Read more
Source(s): Digital TV Research; Media Play News 
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Estimated number of SVOD subscribers worldwide from 2020 to 2029, by 
service (in millions)
SVOD subscriber count worldwide 2020-2029, by service
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Description: The genre with the highest expected share of spending on SVOD originals is crime and thriller, with SVOD services forecast to spend 24 percent of their production budget on this genre in 2023. Further 20 percent of SVOD companies' spending is expected 
to go to science-fiction and fantasy originals, while comedy series will account for 13 percent of original spending. Read more
Note(s): Worldwide; 2023; forecast
Source(s): Ampere Analysis 
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Distribution of spending on originals shows on subscription video-on-
demand (SVOD) services worldwide in 2023, by genre
Spending share on SVOD originals worldwide 2023, by genre
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Ad-supported streaming
CHAPTER 03
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Description: The ad-supported video-on-demand (AVOD) revenue worldwide is set to surge in the next few years and surpass 69 billion U.S. dollars by 2029. The United States is the global AVOD leader, with an estimated revenue of over 21 billion dollars in 2029. Read 
more
Note(s): Worldwide; June 2023; forecast
Source(s): Digital TV Research 
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Ad-supported video-on-demand (AVOD) revenue worldwide in 2029, by 
country (in billion U.S. dollars)
Global AVOD revenue 2029, by country
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Description: According to a recent forecast, Disney+ is estimated to generate the highest revenue with its ad-supported tier worldwide in 2028, at 11.4 billion U.S. dollars. Paramount+ came second in the ranking with an expected AVOD revenue of around 5.4 billion 
U.S. dollars. Read more
Note(s): Worldwide; April 2023; forecast
Source(s): Digital TV Research 
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Ad-supported video-on-demand (AVOD) revenues for TV series and movies 
worldwide in 2028, by platform (in billion U.S. dollars)
AVOD revenues worldwide 2028, by platform
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Description: By 2028, the U.S. will probably remain the largest free ad-supported streaming TV (FAST) market worldwide at 11 billion dollars. In comparison, the second and third top FAST markets, the UK and Canada, are projected to be worth 512 and 344 million U.S. 
dollars respectively that year. Read more
Note(s): Worldwide; 2022; *Forecast. Read more
Source(s): Amagi Corporation; Omdia 
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Revenue of free ad-supported streaming TV (FAST) channels worldwide in 
2022 and 2028, by selected country (in billion U.S. dollars)
FAST channel revenues worldwide 2022-2028, by country
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Description: During a study of global viewer behavior on free ad-supported TV services conducted in the second quarter of 2023, it was found that the leading content genre watched on FAST channels was news, at around 37 percent share of total viewing hours. The 
second genre most watched were movies, however the share of viewing hours for this content was far lower, at 16 percent. Read more
Note(s): Worldwide; Q2 2023
Source(s): Amagi Corporation 
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Leading content genres on free ad-supported streaming TV (FAST) services 
worldwide in 2nd quarter 2023, by share of total viewing hours
Leading genres on FAST services worldwide 2023, by hours viewing share
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Description: The results of a study of free ad-supported TV services worldwide show that news content genre was the best performing when it comes to advertising effectiveness, with news channels on the measured FAST platforms garnering 35 percent of ad 
impressions in the second quarter of 2022. The second-ranked genre, entertainment, attracted eight percent of ad impressions at the same time period. Read more
Note(s): Worldwide; Q2 2022
Source(s): Amagi Corporation 
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Leading content genres on free ad-supported streaming TV (FAST) services 
worldwide in 2nd quarter 2022, by share of ad impressions
Leading genres on FAST services worldwide 2022, by ad impressions share
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Transactional video-on-
demand (TVOD)

CHAPTER 04
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Description: The market size of the transactional video-on-demand (TVOD) market worldwide is forecast to reach a value of over 13 billion U.S. dollars by 2028. It is expected that the market will develop exponentially from 2021 to 2028, with an annuall growth rate of 
around nine percent. Read more
Note(s): Worldwide; 2020; forecast
Source(s): Million Insights; Statista 
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Transactional video-on-demand (TVOD) market size worldwide from 2021 
to 2028 (in billion U.S. dollars)
Expected transactional video-on-demand market size worldwide 2021-2028
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Description: The United States is leading the ranking by revenue in the 'Pay-per-View (TVoD)' segment of the digital media market, recording 2.3 billion U.S. dollars. Following closely behind is the United Kingdom with 1.3 billion U.S. dollars, while the Netherlands is 
trailing the ranking with 115.39 million U.S. dollars, resulting in a difference of 2.2 billion U.S. dollars to the ranking leader, the United States. Read more
Note(s): Worldwide; Jan 1st to Dec 31st 2023
Source(s): Statista; Statista Digital Market Insights 
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Revenue of the pay-per-view (TVOD) market worldwide in 2023, by country 
(in million U.S. dollars)
Global pay-per-view video revenue 2023, by country
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Description: The share of Danes digitally buying or renting single movies on services, like iTunes or Amazon, amounted to nine percent as of the fourth quarter of 2022. This was a small increase compared to the beginning of the year, when eight percent of people 
interviewed used transactional video-on-demand services. Read more
Note(s): Denmark; Q4 2018 to Q4 2022; 2,000 each month; 16 years and older; e.g. iTunes, Blockbuster, Amazon
Source(s): Statistics Denmark 
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Share of people digitally buying or renting single movies in Denmark from 
4th quarter 2018 to 4th quarter 2022
Share of transactional video-on-demand users in Denmark quarterly 2018-2022
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Description: In 2022, transactional video-on-demand usage in Sweden reached a new record, with 28 percent of households buying or renting video content online on a monthly basis. This marked an increase of four percentage points compared with 2021, when the 
share of TVOD households slightly declined from the previous year. Read more
Note(s): Sweden; 2018 to 2022
Source(s): Mediavision (Sweden) 
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Share of of households buying or renting video online monthly in Sweden 
from 2018 to 2022
Households using TVOD services in Sweden 2018-2022
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Description: In 2022, the subscription video on demand (SVOD) segment generated roughly 2.4 billion euros. This was a large increase compared to the previous year. In comparison, the transactional video on demand (TVOD) generated revenues of 458 million euros 
in the same year. For 2027, according to PwC, SVOD revenues are expected to increase to almost 3.4 billion euros. Read more
Note(s): Germany; 2012 to 2022
Source(s): PwC 
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Revenue from TVOD and SVOD in Germany from 2012 to 2027 (in million 
euros)
Revenue from TVOD and SVOD in Germany 2012-2027
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Description: The emergence of video streaming platforms, such as Netflix or Amazon Prime, as well as online movie rentals and purchases, has completely revolutionized the way French people consume video content in recent years. From 2012 on, the revenues of 
the transaction video-on-demand market has been fluctuating in France and has reached one of its lowest value with a total of 215.74 million euros in 2021. Read more
Note(s): France; 2012 to 2021
Source(s): Centre national du cinéma et de l’image animée 
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Revenues of the transaction video-on-demand (TVoD) sector in France 
between 2012 and 2021, by type of fee-for-service payment (in million euros)
Pay-per-view revenues in France 2012-2021, by fee-for-service type
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Description: According to an online survey conducted in January 2023, more than 44 percent of transactional video-on-demand (TVOD) users in Japan watch Japanese animation. Anime constituted the most popular category, followed by Japanese and overseas movies. 
Read more
Note(s): Japan; January 2023; 800 respondents; 16-69 years; respondents were users of transactional video-on-demand services; values refer to share of respondents that use the genre; multiple answers possible
Source(s): Institute for the Arts; Japan Video Software Association; Video Research 

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Japanese animation
Japanese movies

Overseas movies (excluding Asian ones)
Japanese television dramas

Overseas television dramas (excluding Asian ones)
Asian movies / Asian television dramas

Japanese music videos
Theater / public entertainment / comedy / variety

Overseas animation
Hobby / cultivation / practical videos / education / documentary / travelogue

Spectator sports (excluding lessons)
Adult (including anime) / image / idol

Overseas music video (excluding Korean wave)
Kids videos

Korean wave music videos

44.2%

43.3%

39.1%

30.9%

16.5%

16.4%

11.9%

9.5%

7.1%

6.9%

6.3%

5.9%

5.1%

3.3%

2.6%

Share of respondents

29

Most commonly watched transactional video-on-demand (TVOD) genres in 
Japan as of January 2023
Most popular TVOD genres Japan 2023
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Description: In the fourth quarter of 2021, Google Play accounted for around 48 percent of all households using transactional video-on-demand (TVOD) services in Latin America. iTunes and Cinépolis Klic followed, holding 33 and 13 percent of the market, respectively. 
In the third quarter of 2021, Android accounted for almost 89 percent of the mobile internet traffic in South America. Read more
Note(s): LAC; Q4 2021; based on share of households
Source(s): Business Bureau; ConverCom Info 
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Distribution of transactional video-on-demand (TVOD) household market 
in Latin America in 4th quarter 2021, by platform
Distribution of TVOD household market in Latin America Q4 2021, by platform
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Description: According to the most recent data, YouTube TV held the highest market share among virtual multichannel video programming distributors (vMVPDs) in 2022, outpacing Hulu Live. While the market share of the latter declined from 2019 to 2022, YouTube 
TV was growing in importance, reaching a market share of 34 percent in 2022. Read more
Note(s): Worldwide; 2019 to 2022; based on company financial filings and statements
Source(s): nScreenMedia 
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Market shares of virtual multichannel video programming distributors 
(vMVPDs) worldwide from 2019 to 2022
Market share of vMVPDs worldwide 2019-2022
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Description: A survey conducted in the United States in 2023 revealed that most CTV viewers were between the ages of 18 and 34 years, with nearly two thirds of respondents using these devices on a daily basis. Meanwhile, 27 percent of people aged over 55 years 
watched videos via connected TVs every day. Read more
Note(s): United States; April to May 2023; 1770 respondents; 18 years and older; TV households
Source(s): Leichtman Research Group 
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Share of daily connected television viewers in the United States as of May 
2023, by age group
Connected TV viewers in the U.S. 2023, by age group
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Description: From July 3 to 9, 2023, people in the United Kingdom watched content on broadcaster video-on-demand services over 1.4 billion minutes. On-demand streaming in particular was popular in the country, at about 879 million minutes. The tablet was the 
most used device in both categories, live and on-demand streaming. Read more
Note(s): United Kingdom; July 3 to 9, 2023; non-TV viewing 
Source(s): BARB 
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Viewing time on broadcaster video-on-demand (BVOD) services in the 
United Kingdom (UK) from July 3 to 9, 2023, by device (in million minutes)
BVOD viewing time in the United Kingdom (UK) 2023, by device
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Description: In the United Kingdom, the on-demand service BBC iPlayer was the most watched broadcaster video-on-demand (BVOD) provider from April 17 to 23, 2023, amounting to over 332 million minutes. Second came the on-demand service of All 4, at about 191 
million minutes that week. Read more
Note(s): United Kingdom; April 17 to 23, 2023
Source(s): BARB 
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Viewing time on all online TV platforms audited in the United Kingdom (UK) 
from April 17 to 23, 2023, by service and content type (in million minutes)
Online TV viewing time in the UK April 2023, by platform
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Description: What is the most popular broadcaster video-on-demand network in Sweden? According to measures made in 2022, Swedes spent the most time on watching online content from the public broadcaster Sveriges Television, at about 1.4 million hours. 
Second was TV4, with 536.7 thousand hours viewed that year. Read more
Note(s): Sweden; 2021 to 2022; 3,000 households
Source(s): Mediamätning i Skandinavien 
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Total viewing time of broadcaster video-on-demand (BVOD) in Sweden 
daily from 2021 to 2022, by network (in hours)
Daily viewing time of online TV in Sweden 2021-2022, by network
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Description: Entertainment and drama accounted for the highest shares of broadcaster video-on-demand (BVOD) viewing time in Norway in 2022, at respectively 35 percent and 33 percent. Information content was the third most popular online TV genre in the 
Scandinavian country. Read more
Note(s): Norway; 2022; 10-79 years; incl. NRK, TV 2, Discovery Networks, and Nordic Entertainment Group (NENT)
Source(s): Kantar TNS (Norway) 

Entertainment 34%

Drama 33%

Information 11%

News 3%

Sports 2%
Other 17%

37

Distribution of broadcaster video-on-demand (BVOD) viewing time in 
Norway in 2022, by genre
Distribution of BVOD viewing time in Norway 2022, by genre
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Description: As of the third quarter of 2021, 44 percent of the overall time spent watching TV was invested on watching content via streaming services worldwide. In the past years, this share steadily increased. By comparison, it amounted to 31.5 percent five years 
earlier. Read more
Note(s): Worldwide; Q3 2015 to Q3 2022; 16-64 years; internet users
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Share of daily time spent watching content via streaming services of the total 
TV consuming time worldwide from 3rd quarter 2015 to 3rd quarter 2022
Share of daily video streaming time worldwide 2015-2022
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Description: Worldwide, 90.9 percent of internet users watched content via streaming services each month as of the third quarter of 2022. People from the Philippines were using video streaming platforms the most, with 97.9 percent of respondents to the survey 
stating to stream every month. Mexico came second, with 97.7 percent of people watching TV content on streaming platforms, followed by Brazil. By comparison, only 69 percent of consumers from Japan indicated to use video streaming [...] Read more
Note(s): Worldwide; Q3 2022; 16-64 years; e.g. Netflix
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Share of internet users watching content via streaming services each 
month worldwide as of 3rd quarter 2022, by country
Global share of users watching content via streaming services Q3 2022, by country
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Description: Data from the second quarter of 2022 found that the smart TV is the most used device for viewing streaming content worldwide, with 35.3 percent of the total viewing time. This is true especially for LATAM, where even 43.3 percent of the viewing time is 
spent on this device. Yet, Asian people, who had by far the lowest rate of smart TV viewing time of all regions, rather preferred watching streaming content on their mobile phones. Read more
Note(s): Worldwide; Q2 2022
Source(s): Conviva  
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Distribution of streaming viewing time worldwide as of 2nd quarter 2022, 
by region and device
Video streaming time worldwide 2022, by region and device
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Description: In 2022, the Pacific region had the highest average daily number of video-on-demand titles watched, with 4.3 titles per user and service. The average North American viewer consumed 3.9 titles per service on a daily basis, while this number in Asia 
amounted to two. Read more
Note(s): Worldwide; 2022
Source(s): NPAW 
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Average daily number of video-on-demand (VOD) titles watched per user 
and service worldwide in 2022, by region
Number of VOD titles watched per user and service worldwide 2022, by region
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Description: During 2022, the daily time spent by users worldwide consuming video-on-demand (VOD) content on their TV sets experienced a small increase compared to the corresponding period in 2021. In 2022, users worldwide spent approximately 88.4 minutes 
watching VOD content via TV, up from the 87.7 minutes per day recorded during 2021. Consumers spent most of their VOD time watching content via set-top boxes (STB). Read more
Note(s): Worldwide; 2021 and 2022
Source(s): NPAW 
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Average daily time spent watching video-on-demand (VOD) per user 
worldwide in 2021 and 2022, by device (in minutes)
VOD consumption time worldwide 2021-2022, by device
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Description: During 2022, smartphones were the most used devices to watch video-on-demand (VOD) content for global users, with a share of 37 percent. Televisions were the second most used devices for viewers worldwide to consume on-demand video content, 
reporting a usage share of 33 percent during the last measured year. Read more
Note(s): Worldwide; 2021 and 2022
Source(s): NPAW 
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Distribution of devices used to watch video-on-demand (VOD) worldwide 
in 2021 and 2022
VOD global device share 2021-2022
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Description: A survey of C-level executives from media companies around the world found that 28 percent of streaming services and video platforms relied on a hybrid business model as their primary revenue source, which means they make use of advertising 
revenue and some other forms of revenue. Just under a quarter of streaming services and video platforms relied on advertising revenue in order to operate, while 20 percent of such services relied solely on paid subscriptions. Read more
Note(s): Worldwide; 2022; 200 respondents; C-level executives from broadcast and media companies owning a streaming service in North America, Latin America, Europe, or Asia Pacific
Source(s): Kaltura 
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Business models used by streaming services and video platforms 
worldwide in 2022
Business models used by streaming services and video platforms worldwide 2022
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Description: The majority of SVOD companies worldwide responding to a late 2022 survey planned to change their business model, with 59 percent of owners stating that they intended to launch a hybrid monetization model in the next 24 months. By comparison, 
roughly one in four respondents had no plans at all. Read more
Note(s): Worldwide; November 2022; 250 respondents; business owners (director-level or higher) from North America, LATAM, Europe, Middle East, and APAC
Source(s): Global Surveyz; NPAW 
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Plans to change the business model to add an ad-funded tier in the next 24 
months among subscription video-on-demand services worldwide in 2022
Plans to change business model among SVOD services worldwide 2022
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Description: A survey of executives from broadcast and media companies that own a streaming service, was compared with a survey of consumers of streaming services in 2022. It was found that there are often incongruent ideas about top features that consumers 
want compared to what the companies offer. For example, 58 percent of executives said that their services offered a free trial or a freemium subscription option (mix of free and paid content), while just 23 percent of consumers stated [...] Read more
Note(s): Worldwide; 2022; 200 executives; 5,000 consumers; C-level executives from broadcast and media companies owning a streaming service in North America, Latin America, Europe, or Asia Pacific; streaming viewers between 18 and 56 years old, evenly split in 
gender from 18 countries around North America, Latin America, Europe, and APAC
Source(s): Kaltura 
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Leading features offered by video streaming providers vs. leading features 
according to streaming viewers worldwide in 2022
What consumers want vs. what streaming services offer worldwide 2022
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Description: A survey from 2022 among executives at broadcast and media companies that own a streaming service found that the majority planned to invest in the distribution of third-party platforms, with 36 percent of respondents stating to do so in the short term 
and 35 percent in the next two to five years. By contrast, many companies, namely 21 percent, did not consider to invest in user experience. Read more
Note(s): Worldwide; 2022; 200 respondents; C-level executives from broadcast and media companies owning a streaming service in North America, Latin America, Europe, or Asia Pacific
Source(s): Kaltura 
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Investment plans of video streaming providers according to media-
executives worldwide in 2022
Investment plans of video streaming services worldwide 2022
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